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Campaign heightens child obesity awareness

Three South Flonda health systems—Bapuist
Health South Flonda, Memonal Healchcare
5:.'1:1:113':. e ]-lif'-'l.:mjn Chaldrens Hnrplr.'l], amd
Pharmed Group—have joined forces against child
abestry with an innovative, integrated acvertising
CAMPERTL Lavmched in r:.’l.1'|].' 2006, Parents Step
Up addresses the senious child obesity epidemdc im
Browand and Miami-Dade counties and, on a na-
nanal bevel, attemprs to brng o light those who
should be held accountable: parents.

The Hrl:u'li.-:h version of the i:un'l.'l:lfém in called
Familias en Marcha,

The issue

Childhood obesmty has became |:|1-rrc~.:.1:in:."l|1.'
semvoiis, according to the Deparoment of Public
Health. Statistics say that enc in three children
born in the year 2000 will develop diabetes due
to childhood obesity, Addizionally, 70% of obese
children become obese adulrs, aceording o the
Deparnment of Healeh and Human Services,

Farenis ﬁrp Ul'l is one of the Hrss ;1mpuigm
to hald parents personally responsible for their
children's bty

Brian E. Keeley, president and CEO of
Bapaist Health South Flonda, welcomed the
collaboration,

"We entered into the collabomtion with ]1.'!1.'
Dilvlaggio Childrens Hospital and the Pharmed
Group "because’ we are all dedicared to the im-
pnn'{'mrn: of the health of our communities,” he

"The |:'1|Jr:|.11|.|. af childhosd -|.1|.l|:=.|:l'| 5 a
hl.Lgn: concern because the negative ettects on
I'IL.'LI:h can -'Iﬁ' !-I."’F -u.'lll'ﬂdl. !l-.

The campalgn

Ihe apgressive campasgn includes televesion
jd;'l .Ind An i]'lll,""ﬁ‘-i'l':' 1'¢1III:'|.'| lill’ “{'H.'rl.' rm'l.'l.'ll.l &
seck advice, abrain faers, and collecr useful mifor-
mation about the subject. The site also offers aps

on how 1o talk 1o R chald absonar |:rr:.i:1g [HEE-
weight or obese. Ad agency Brown Parker & De-
Marinis Adverrising, [ne., was t:-|'|pn'r| b create

oyt an g 4
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covebivmoad from g 1

the advertsing effort for Parents aep
Lip. The Delray Beach, FL-based firm,
winch 5|_:q.'.:|.a|'i..":'. in healthecare, pro
ducnj a ['l[]-:.r..'l.md [cll:rls.lun acl 'I'J1.'|l
shows a woman preaching the dangers
aof not talking to your children about
therr eating babats and :gl.'n:"r:l[ health,
We then see that she 1 speaking o
herself in the mirror and understand
that she also needs SupporT and advice
about how o approach the marmer, The
spat also feanres alarming staristics
.'II"I.'I'.I" ':"I."I.'.‘ill:f. -!-.I'Il.' Iﬁr!-\."ﬂ:q[' I3 [ﬂrFI:'I'I.'
targeted 1o parents. bast this version rar-
fets ';in!ll-c- miathers 0 }\:rti:u]ar The
relevision spor is currently runming on
MBC i English and Telermundo in
.:\"-II'I-,I:I'Ii.‘-I'I.

Parents Step Up creators conducred

thorough research and found overwhelm-
II'IE n.'l.'.ll:!ﬂ'.l] 5|:.1|::is|:|r5 ||"|.11 11.I|.'|F|.:ft |.I'|E'
|.||.|5-||.|L'||| l_ll- |J|f '.J.'I:Ill."dlgl I—[:':n.ll PiE Cils
are the greatest influencers of Ifelong
]:l.ﬂl.'l'l.'!i. I':III:ILH:I.' IL'H:irI.'II L'f‘gil“ 'I-'a'|.|.||
focus grops, to bearn moee abour par-
ents opinions and attitudes reganding
n|1|'-=.|l'_|.' The parents who were screened
.'ll:ll_'lll.ﬂl:f ||.?_h'|.'l'l.‘l |.I|J| |I'|I.':|' WTIT I:L'hl_'ﬂ_'ll:ll\.l-
bile for cheir chiddrens overweight issues
EVEn r|'||.u.|_-g_:-| other influences { e Fase
food, video ganmes, and relevision mar-
kening | make it challenging

“Mamy experts and medical studies
]:.m'r m.'l-::l:um'JL'q.‘:-'._hch q:|'||J-\I|1|.ll.:-d ulln:l]'
as an imminent theeat on the life ex-
I."I.'I.'fll'll.'.l' ll{ aur :ﬁ!utlt'-." .L'I.:l-'b- I:H.HL 1"
Sacco, CED of Memonal Healdhcare
System. At Joe DiMaggio Children’
I'Il?il"i'._'ll ||.|:|I.I t]l.|'|||.|:|_|l|;'|':'|u|. LILT |.'r|!i:1.'

healthcare system. we are committed o
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“"'-"Iké”f-' collaborativety with other or-
ganizations roward curbing this mrend
of childhood obesity and, in turn, pos-
it'i'.':']!.' :|'|.|:":'i.'l:|.-|.;'.]h the health and lives uJ.
funure generations,”

Campaign research indicated thar
mathers want solutions an how o
change their Frmilies’ purrinen and
exercise habars, “Thas was the catalyse
tor us lln create | Web sites thar comld
E?’l' = \'iljuﬂ:::lll.' rESOErceE '-l.!lr P‘h'l.'l L'rl“."
says Jorge de Cespedes, president of
Pharmed Group, Parents Step Lip
hired I'In'n.':r & Assooares. a lampa,
FL~based socal markering group o
assist in marker research and overall
development of the campaign.

The campaign also mchedes a heavy
'|'lu|.1»]in: pelatrons efforr. Headed up by
1|'||.' t-:LHJ'I.I:u' r"'.jnl.l LisEE GIL'UI." | 18} L-U‘Julz

Gables, FL., Parents !‘_'ilr'p 1 |"|1 wanted 1o

Fape (et 10 roprgdhacs a0 o ol dhwy neveleiner o8 saoy il RO 0 08 18 SR ond [uciely, pleis cora) e Dogrige Ciegraros Do @) e Cyppiphe oo STRTEH3408
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integate edvioral coverage In the
Englsh and H|1r|n-i:-.|'| press to fur-
thet the message of child obesiny
and address the topic on a more
rational level The campaion bas
been parched o op-ter publica-
pions, such as USA Todry and The
?"a‘n"ll' .I'u""* lef. !'.I!l |..1r, f‘::ﬂms{' I'||'|1
.||1p|.'.H|.'d in et editions of The
Migan Hevald and ET Nueve Heneld, as
well as onlime news ates Fortuire

.'Il |.|_|;'|L..'Ir.l.-' fl:ll..i Illl.'ln'l"lll EI!!Ir'\-"IJ.

5o far, coverage of the campargn
'-.P.,'.ﬂ-'.'. for ezl in termme of resoles,
say Parenas Srep |..-'|.1 collaborarors.
As of presstime, hundreds of his

o '||1i.' 1l1r-l']1 'Il-tl.' -IIIJ I'I'Iill:i:|' l:IIIL'MI.III:I.'i

o “Ask the Expert” prove thar dhs

.:.||'.1r\-;|:'q-r| has been a sucoess thus

fir. The Carmpaign s alared o run

theough 2006,

Baptist Health South Florida,
Memorial Healthcare System’s
Joe DiMaggio Children's Hospital,

Contact:

Agency.

Agency conback:

Dbjective:

Target:
Madia;
Web sites:

Jio Baster,

Baptist Haalth South Flarida

Kerting Baldwin Memonal Healthcare

System

Browin Parker & Devarings Aovertising,

Inc.

D Ry Beach

SbEven Gaross
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Create mwareness among parents aboud

Lhe serions issie of oSty among
hitdren, Hope lully through ielevision ads,

wee wiill drive parents o our Web zite

wihare they can find out more information

reganding this sevious problem

Parenis in South Flonida

Televizion, Wab site
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Soen hore ang Dwso SCreen
shols From the cam-
paigits ¥yeb sibe. The first
fagtires advice on how
to talk to your child
about abesity, and tha
el shol explaing
harsh facts about poten-
tial abesity-related heallh
prablerms. Tha Web site
represents the camr
paagn's effart to speak to
a natipnal audence about
thie mewe of child abesity
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{0 30-second television spot

"Parents Step Up”

WOnA R
Haow cou' wou et your kid be so overweg T Wi aren't you doing something about 47 He

coukd gat diabates ar cancer or hearl dissass, And dee't Blame it an video games or fast

foodl—youl re BEtting him dawn 3 3 parent. You have o tae resporsibility pose LF you darel,

w o will’?

| WOICEOVER:

Only you can stop childhood obesity. Parents, step up

ibaeify shortens wour id

by 5-20 year!..:.

PARENTS
STEPUP

A paTarts Blepup .com

St
by 3-second television spot was progduced and is
alrirey in Mligers-Dade ooy, The commercial fea-
b a inabher pragastig e spoak 1o hee child
absaud the dangers of obatily, A% you cam Sed, th
tnod alen flashes alasming latistes in an atbempl
b fomnce psrenls B0 Lakes Seritus action
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