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In 1955, Holy Cross Hospital in Fort

Lauderdale opened its doors and quick- . 'I'hanks
ly became one of South Florida's most 8l = to our paSt!
beloved hospitals, providing impeccable 7\ you can have

birthing center. To celebrate its 50th
anniversary appropriately, Holy Cross
launched a heartfelt marketing cam-
paign to raise awareness of the hospi-
tal's distinguished history to the
residents of South Florida. Through
print, television, and direct-mail adver-
tising, the hospital reached its target
audience: adults 25 and older in South
Florida. Treating the anniversary as
you would a family member's mile-
stone, Holy Cross also produced
impressive collateral, such as a multi-
colored book with highlights of the ) e B i
hospital’s history. With black-and-white oo of dod b nationaly egnined Michoe e Dions

spec[alty care and an award-.winning P\ . ] h(pc ﬁ)l' m ﬁl

e community o asa treatment
photos from the early days and current & oﬂhe Naummﬂ&um -:::': s s b ol i i
photos of staff, the book reads like a @ o vl s ot e Put your faith in us.
photo album of memories. On this page B s sl @ HOIY CI’OSS

are two examples of the campaign's | I k. ses-wc-nocs
print advertisements, as seen in news- -
papers and local magazines.
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et k. i 551 beds, Fort Lauderdale, FL
Contact: Maria Soldani, executive
5 We've thrived over the past director of public relations
50 Y€Ars, and so has the community. and marketing
A msoldani@holy-cross.com
Agency: Brown Parker & DeMarinis
Advertising, Inc.
Agency contact: Jason Brown
561/276-7701, Ext. 206
Objective: To raise awareness of the
hospital's distinguished histo-
ry and 50th anniversary of
providing award-winning
healthcare to southern

Florida.
ol m«m-.mmmmwgmm LSO —— S —— Target: Adults 25 and older in South
o i Florid
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Fora physician seferal, call @ Holy Cross | Media: Television, print, direct mail,
REEAHC-DOCE: collateral
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Web site:  www.holy-cross.com
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Weve been around for three generations
‘ to make sure you're
I around for even more.

and minds o this fior 50 years, And it shows. We're rated the best hospital

ln Fori Lauderdale for overall cardiac services in 2004 by HealthGeades, the leading
et healthcare quality company. They also gave us 5-Star mhngs

Put your faith in us.

interventions as well as the treatment of heart attacks and
. very beilcar-di-nc care, now and in the future. @ HOly CI‘OSS
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heart failure. So you can put your faith in us for the ;
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s e i For a physician referral, call Jim Moran i
) % 866-4HC-DOCS. v hr"'“"c |t !
5 0’::’ ] 4725 North Federal Highwary, Fort Lauderdale | wwwholy-eross.com fheart
| Above and at right are two more
'print ads of Holy Cross’ 50th
anniversary. All of the print ads
e s ot et e share the same tageline: 50 years

T Sl e e e g M S SR of caring. These two print ads
— "“:;_Ph"w"d:.“:‘"‘_’:; @ Holy Cross promote the hospital’s ortho-

L) 866-4HC-DOCS. onmp..:u: |mﬂm. : paedic institute and heart and
il N 5 vascular center, respectively.
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These images show the cam-

paign's direct-mail effort, as
well as two posters that were
displayed internally at the
hospital.
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